
19 Years On. Unmatched Reach. Unrivaled Relevance. 





To Gigantic.
Went from Bigg.

200 Mn

Total Viewers

~120 Bn

Mins of Content consumed 

+





Source: : Yumi / BARC; TG : NCCS MF 15-50 ABC ; Market : HSM Urban; Period : 24th AUG’25– 7TH DEC’25; Core TG

Built on TV… 
All Eyes on Bigg Boss. Every Season.

KBC S17 Indian Idol  
S16

Bigg Boss S19

1.1

0.7

1.5

56%
Bigg Boss

26%
KBC S17 &

Indian Idol

18%
others

TVR Share of Total Viewing Mins in S18



Video Views

Source: Internal Analytics,

Turbocharged by Digital.

3Bn+

Higher Watchtime Vs S18

64%

All Screens. All the Time.



Participants

350

to National Icons
From the House

+



Ayesha Khan
S17 stand out to  
Dhurandhar

Shehnaaz Gill 
From S13 breakout to sharing 
screen with 
Salman Khan

Farrhana Bhatt
700% surge in 
fanbase surge

Elvish Yadav
First wildcard winner, redefining 
creator-to-TV stardom with a 
massive cult following

Source: Public Source Across All Social Media for S19* | Week 1 vs Week 15

Average Uplift in 
Contestant Mentions*

14X

Where New Stars Rise
and Light Up the Nation



EVERY 
MOMENT 

A HIGHLIGHT.

A MATCH.

A PLAYOFF.

EVERY 
NIGHT 

EVERY
WEEKEND 

Higher Time spent on
BB vs IPL 

per user per day 

24%



India Doesn’t Wait For

It Counts Down To It!



Source: Internal Analytics, BARC

Months before launch, Bigg Boss 20 is already dominating conversations



Source: Google Search Trends Analysi Apr’ 25 - Apr’ 26
s 

Search index Vs. 
All 3 competitors 

combined

~4X
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Bigg Boss S19

KBC S17
Shark Tank India 

S5

and the Hype only Gets Bigger.



Jeeto Participants
(2x vs S18)

Live Chat Interactions
(3.5x vs S18)

~1B
n

3Mn+

Audiences don’t just watch
They Decide.

7 Bn
+

Votes Casted

Unseen Scale. Unmatched Engagement.



chai bana Awez.mp4

Creating a phenomenon setting standards for 

Tommy | Feelings | Dialogue with Beats | Yashraj Mukhate | Shehnaaz Gill | Bigg Boss

Tommy - Feelings - Funny Song - Dialogues With Beats - Shehnaaz Gill - Bigg Boss
Official Merch : https://www.creativeideas.store/yashrajmukhate

Computer I used in recording this song: https://amzn.to/2Y0EezB
Monitors I used in recording this song: https://amzn.to/2CjXtLb
Microphone I used in recording this song: https://amzn.to/2HwlySo
Interface I used in recording this song: https://amzn.to/2HymG87
Instrument I used in recording this song: https://amzn.to/2THfk9H
Instrument I used in recording this song: https://amzn.to/2TEUveM

► SOCIAL MEDIA:

➢Website  https://ymstudios.in

➢Like me on Facebook  https://www.facebook.com/ymstudiospage/

➢Follow me on Twitter  https://twitter.com/YBMukhate

➢Follow me on Instagram https://www.instagram.com/yashrajmukhate

➢Follow my Daily SnapChat  yashrajmukhate

► CONTACT:
For business enquiries contact email : yashraj.inquiries@gmail.com

Click on the bell icon to get instant notification of my new videos. You will get notified about future music, shows, covers and projects before anyone else.

#yashrajmukhate #ShehnaazGill #biggboss #feelings #Tommy

Total Engagement

650 Mn +

Driving Trends. 

Source: Public Source Across All Social Media | Instagram

Owning Conversations.

http://drive.google.com/file/d/1iYYkcSLHmVhRl2g9dOUoQLHyL3FNwDne/view
http://www.youtube.com/watch?v=va3JHUlMZHU


FMCG & F&B & 
Refreshments

Beauty & Fragrance

Auto/ Travel & 
Tourism

Fashion & Retail

Consumer durables

Real Estate & Home 
Improvement

BFSI, Tech & Gaming

Health & wellness

Source: Public Internal Adex | TV+Digital

Brands Associated 
in past 3 seasons 

300
+

And where audiences are this engaged, 
Brands show up at scale.



Winning India @Scale

High-Impact Launches

Festive Amplification

Market Penetration & Offtake

Portfolio Play

Accelerate Sales Momentum

Big Outcomes
Bigg Boss powers

Across the Spectrum



Source: BARC MF 31-60 A India U | Google Search Trends – Danube Properties

Bigg Boss  association amplified attention
attention into demand

higher search Bigg 
Boss Season Avg. vs. 

IPL Season Avg.

IPL GRPs

1.8x

BB Hindi GRPs

Better ROI with Bigg Boss vs. IPL

"

Rizwan Sajan, 
Founder and Chairman 

We’re confident this new season 
will draw an even larger 
worldwide audience, 
giving us exceptional 
opportunities to connect 
with an evolving and 
diverse target market. "



Contextual Graphical 
Integrations (Aston Bands)

Branded Zones -
Sustained Visibility

Branded Task -
Amplified Brand Impact

Deep integration across the seasonDanube Properties X Bigg Boss Season 19 | Brand Integration

Danube Properties lit up the stage of Bigg Boss Season 19 with a heartwarming Diwali celebration that brought the nation together! 

With Chairman Rizwan Sajan and MD Adel Sajan personally sharing sweets with the housemates, the moment turned into a beautiful gesture of togetherness spreading festive cheer and emotional connection across millions of viewers.

This season, your brand too can create moments that shine bright and stay remembered, leveraging Bigg Boss, India’s ultimate entertainment platform, only on JioStar.

Bigg Boss  association amplified attention
attention into demand

http://www.youtube.com/watch?v=nUQ7gDyZMsY


Citroën Aircross X Bigg Boss Season 19 I Brand Integration

Citroën Aircross X drove straight into the spotlight on the stage of Bigg Boss Season 19 bringing style, comfort, and charisma to every moment in the house. 

From candid conversations to joyful celebrations, the Citroën Aircross X made every scene a smooth ride, proving that great integrations don’t just showcase a brand they create experiences that move audiences.

This season, your brand too can take the wheel driving engagement, emotion, and impact on India’s biggest entertainment platform, only on JioStar.

#CitroenC3Aircross #DriveTheSpotlight #BBS19 #BiggBoss #ColorsHindi

Contestant Entry
- Showcasing Product Features

Gratification for Product Launch

Graphical Integrations 
for sustained impact (Aston Bands)

High-Impact Launches That Deliver 
Nationwide Scale through Bigg Boss  

Integrated into Tasks & Key Moments

http://www.youtube.com/watch?v=NOzvpqhDOcE


Source: Google Search Trends: Citroen | Similarweb - Avg. Aug-Oct’25 vs. Jul’25

"

Shailesh Hazela
CEO & MD of Stellantis India

This partnership is not just about visibility, 
it’s about engaging with India in its own 
rhythm, and embedding Citroën into the 
everyday lives of people and rapidly 
expand sales and service network across 
Tier I to Tier IV cities.

"
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Higher website visits
2x

High-Impact Launches That Deliver 
Nationwide Scale through Bigg Boss  



Source: MF 15-50 ABC HSM U | Google Search Trends: Vzy TV | Helium 10

Celebrity-led Product Launched

Contest announcement during 
Weekend Ka Vaar by Salman

Graphical Integrations 
for sustained impact 

(Aston Bands) 

SnapInsta.to_AQPtC__Tmgz-fj9EjMM21y87HeoKLieJ0VGrBVgGMxbEYu-C0gXR4rNuhuXw8irfumX2oYvoknT8naKkkzVsBUZ3hqZH39BMldi1uUE.mp4

Driving Festive Impact Through 
Marquee Moments

http://drive.google.com/file/d/1AgePaOMIX1auU4B5PS0GZBcZJUR3iIUC/view


Source: Helium 10 - Sept ‘25 vs Avg. Nov-Dec’25

"

Sukhpreet Singh,
CRO at  Dish TV India

With the launch of VZY,  we aim to transform 
how families enjoy entertainment at home. 
This partnership allows us to showcase VZY as 
the smart TV of choice for today’s 
entertainment-first consumers and 
strengthens our connection with Indian 
households across both urban and regional 
markets. " eCommerce Sales Enquiries 

during BB vs Launch Month

2.7X

Driving Festive Impact Through 
Marquee Moments



…through “founder-led storytelling”woven into 
the Bigg Boss narrative

Ghazal Alagh's Visit | Bigg Boss 19 | Now Streaming | JioHotstar

Inki mehnat aur success ki story hai sabse alag.
Ghazal Alagh ne Weekend Ka Vaar ko diya motivation aur fun ka perfect mix. Aapne dekha? 

Dekhiye #BiggBoss19 ka naya episode, har roz raat 9 baje #JioHotstar par aur 10:30 baje #ColorsTV par.

#BiggBossOnJioHotstar #BB19OnJioHotstar

#SalmanKhan #GhazalAlagh #GauravKhanna #TanyaMittal #AshnoorKaur #KunickaaSadanand #PranitMore #FarrhanaBhat #AmaalMallik #ShehbazBadesha #MaltiChahar

📲 Download JioCinema: https://bit.ly/3Be09Z3 

🔵 Facebook: https://www.facebook.com/JioHotstarReality

📸 Instagram: https://www.instagram.com/jiohotstarreality/

✍ Twitter: https://x.com/HotstarReality

👉 WhatsApp Channel - https://whatsapp.com/channel/0029Va9Vc6fKLaHrbld5hj3w

Founder led storytelling woven into
Bigg Boss seamlessly

Am
az

on
 S

al
es

 V
ol

um
e

Higher Sales Volume
1.5X

Source: Amazon Helium 10 Amazon Sales Volume: Mamaearth Rice Dewy Bright Face Wash

http://www.youtube.com/watch?v=LmPOY5wI_Oc


Source: Amazon Helium 10 - Haier TV 43 inch

Mr. NS Satish,
President, Haier Appliances India

"
This association aligns with Haier's vision of 
enabling smart, connected living through 
innovative, premium appliances that integrate 
seamlessly into daily life.. Our presence on 
Bigg Boss Hindi ensures strong visibility and 
brand recall during a key buying period. 

"

Converting Always-On Presence into
Sales Impact

Spike in Amazon Sales 
Leads vs Pre-BB

1.6X



Sponsor through the Season

10+ Creatives to enable higher 
brand recall 

2 Active integrations featuring 
Haier TV & Fridge 

Converting Always-On Presence into
Sales Impact



Source: Aintu (Retail Sales) and JHS Campaign Expire| Campaign period Nov’25 - Jan’26

1765288333854.mp4

From high-voltage drama to delight, 
Driving consumption for Chings

More Buyers across SKUs
for exposed vs unexposed audiences 

38%

http://drive.google.com/file/d/1jLUNrGbRTV0jZPMJ4WmMDKx1X_jbkkQC/view


Source: Public Internal Adex | TV+Digital

Bigg Boss S19 X Flipkart promo

Bigg Boss Season 19 isn’t just entertainment, it’s a cultural stage where brands become part of the conversation.

Flipkart’s Style Studio is a powerful example of how integrations can move beyond visibility to create experiences that audiences remember.

This season, your brand can take centre stage reaching millions, driving recall, and shaping moments that resonate far beyond the screen.

#ColorsHindi #BiggBoss #JioHotstar #JioStar

Elevated Flipkart as the Fashion 
Destination via Innovative In-Show Visibility

Pratik Shetty,
VP - Growth & Marketing, FlipKart

"

"

Flipkart is committed to making the latest 
fashion accessible to all Indians by 
offering the most diverse range of styles. 
Given its broad appeal across India, 
Bigg Boss was a natural fit to 
position Flipkart as the fashion 
destination for all Indians

http://www.youtube.com/watch?v=tqGNL5QIY98


Now

A Legacy Habit ,

History in the Making



~ 250 Mn

Targeted Viewers Across Screens

15 Weeks Launching  Sep’26107+ Episodes

The Biggest Just Got Bigger



Match On Munch On | Order Food On JioHotstar

😋JioHotstar just got a whole lot tastier 

Order food without missing the match.

#OrderFoodOnJioHotstar #MatchOnMunchOn

*Final offering subject to approvals,  to be discussed on a case to case basis

Not just seen. Experienced. Acted upon.

ShopTheLookPromo.mp4

New InnovationsThe Next Evolution:
Content That Converts on App

Match On, Munch On with Bigg Boss

http://www.youtube.com/watch?v=0zr-GRV20pE
http://drive.google.com/file/d/1ZT0k4RW_4TWmKmKqgEskhBO5ppe1tsIy/view


New InnovationsTurning Passive Moments 
Into Active Shoppable Outcomes 

Swiggy Concept (1).mp4

*Product development in progress. TBD. Final offering subject to approvals,  to be discussed on a case to case basis

Shoppable 
Beacons

http://drive.google.com/file/d/1KSeo7_m9irwjXhEtVFv59y6JtirBJ0GI/view


Click. Explore. Act.

cadbury-bournville.mp4Audi_Carousel.mp4

New InnovationsBigg Boss brings Interactivity to the 
most premium screen in the house

Scan. Engage. 
Act.

*Product development in progress. TBD. Final offering subject to approvals,  to be discussed on a case to case basis

http://drive.google.com/file/d/19EkCI4QaUR39NTz4JDNOVesIHXvtxlCD/view
http://drive.google.com/file/d/1148eNQJr0h42EmN5bu0yMoOg7Qu1egGx/view


InteractivityBigg Boss brings Interactivity to the 
most premium screen in the house

Votings & Polls JDDD & Quizzes Social Feed & Meme the 
Moment



On Show
JioHotstar

Epi Live +24*7+ VOD

425 Mn

NOTE: This is just a snapshot of the offerings. Please refer to Packages for detailed information.

Passive / Product 
Placement

Anchor Mentions

In-show ILU Presence

Brand Reel

Branded Tray

Astons/ Promo Tags

Branded Tasks/Branded 
Instances

Meet & Greet with 
Host - Offline

Entry / Exit Interviews

Tech Based 
Interactivity Element

Custom Deep-
Integrations

Brand Personality 
presence - In-show

Branded Zone

On Show
Colors

Weekday +Weekends +Finale
(SD/HD/Repeat)

8500 Secs

Co-Presenting Sponsor - 45 Cr



340 Mn

NOTE: This is just a snapshot of the offerings. Please refer to Packages for detailed information.

Brand Reel Astons/ Promo Tags Branded Window

Meet & Greet with 
Host - Offline

Branded Tasks/Branded 
Instances

Passive / Product 
Placement In-show ILU Presence

Tech Based 
Interactivity Element

Anchor Mentions

5300 Secs

Co-Powered By Sponsor - 30 Cr

On Show
JioHotstar

Epi Live +24*7+ VOD

On Show
Colors

Weekday +Weekends +Finale
(SD/HD/Repeat)



On Show Ad inventory
JioHotstar across

Epi Live +24*7+ VOD

245 Mn

NOTE: This is just a snapshot of the offerings. Please refer to Packages for detailed information.

Brand Reel

Astons/ Promo 
Tags

Passive / Product 
Placement

In-show Sponsor 
Slate Presence

3180 Secs

Special Partner Sponsor - 18 Cr

Brandslates Branded Window

On Show
Colors

Weekday +Weekends +Finale
(SD/HD/Repeat)



Associate Sponsor - 9.5 Cr

125 Mn

NOTE: This is just a snapshot of the offerings. Please refer to Packages for detailed information.

Brand Reel

Astons/ Promo 
Tags

In-show Sponsor 
Slate Presence

2650 Secs

Brandslates Branded Window

On Show Ad inventory
JioHotstar across

Epi Live +24*7+ VOD

On Show
Colors

Weekday +Weekends +Finale
(SD/HD/Repeat)



The Biggest

Just Got Bigger
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