19 Years On. Unmatched Reach. Unrivaled Relevance.



More Than a Show.
A Cultural Constant.

Present across screens, conversations, and
communities across India



‘:1 Hindustan Times
Bigg Boss 19 shatters records with thebiggest OTT launch in
India on JioHotstar | Hindustan Times

R Bigg Boss Season 19 has achieved a historic debut on JioHotstar, outperformin
Total Viewers % , ? ¢
previous seasons with record engagement.

The Economic Times

Salman Khan hosted-Bigg Boss Season 19 creates record,
B r becomes biggest season across JioHotstar and Colors
~ 9 achiev gher digital

m Bollywood Life

Mins of Content consumed

Bigg Boss 19 Viewership: Salman Khan's show emerges as
ratings POWERHOUSE on...; BREAKS digital records with.

Bigg Boss 19 Viewership: Bigg Boss Season 19 has proved the franchise's never-

ending charm by setting a new standard with JioHotstar and...

®
We n t f ro m B I . ‘:! Hindustan Times
Bigg Boss 19 will break BB 13's records, say fans after this

wholesome moment in Salman Khan's show. Watch |
Hindustan Times







Builton TV... e

All Eyes on Bigg Boss. Every Season. .

1.5

TVR Share of Total Viewing Mins in S18

« KBC S17 &
Indian Idol
KBC S17 Indian Idol Bigg Boss S19
. %9 = S]G
. '3

. El
%ource; :Yumi [ BARC; TG : NCCS MF 15-50 ABC ; Market : HSM Urban; Period : 24th AUG'25- 7TH DEC’'25; Core TG



Turbocharged by Digital. =

All Screens. All the Time. .

Video Views

B ————————

64%

Higher Watchtime Vs S18

Sogrce: Internal Analytics, @



From the House

to National Icons




Where New Stars Rise
and Light Up the Nation

Elvish Yadav

First wildcard winner, redefining
creator-to-TV stardom with a
massive cult following

Farrhana Bhatt
700% surge in
‘ fanbase surge

/N l

:‘“

—

4

Source: Public Source Across All Social Media for S19% | Week 1 vs Week 15

Shehnaaz Gill
Ayesha Khan . From S13 breakout to sharing
S17 stand out to . screen with
Dhurandhar ') Salman Khan
f POE N i —

14X,

Average Uplift in
Contestant Mentions*



werr  AMATCH
EVERY A PLAYOFF

VERY A\ HIGHLIGHT




*
. India Doesn’t Wait For

™
| .
| J

It Counts Down To It!




Bigg Boss season 20th will start from this date... #biggboss20 ...

ealit

Akkutara and Yogitaara in
Bigg Boss 20 confirm?«s

\

BUE:E fe
Bigg Boss 20 CONFIRMED? Salman Khan HINTS AT his...

uh
e "'
masnd E 20th season ki THEME A
.

huyi REVEAL®S

“Purane Actors VS New Actors”

me 8

% @B e Times of India
Bl Hoss 2 AiNTia B Redesniaat Knovw s Bigg Boss 20: Is Redheemaa the first finalised contestant of BIGG BOSS
Rumoured Contestant Of Salman Khan's Show Salrmian Khan Fosted show? A
tv show ——
Faizal Shaikh First Confirmed
contestant of Bigg Boss 2077

nths before launch, Bigg Boss 20 is already dominating conversc

Source: Internal Analytics, BARC



and the Hype only Gets Bigger.

A~
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Bigg Boss SI9

KBC S17

P

July ~ October 2026

Source: Google Searc

h Trends Analysi Apr’ 25 - Apr’ 26

Shark Tank India
S5

April

J

s 4

Search index Vs.
All 3 competitors
combined



Audiences don't just watch

/ 11:45 w56 @ \
A=V . e
o (7 ) AR They Decide
| h_ "“h I A ;\'\ A e ". \ I L
= 2T )iy =
— e
SO m,amsg;s: 6;»555'
i & 5w BBHin Day 102: One Out! Meet the ‘Top 5’ B n I
.l“ m*Wuu VOTE TO MAKE YOUR FAVOURITE CO NT WIN! oF L.
cheez pe compliment ? 99 Votes left today. Keep voting everyda:
e Liand Q Votes Casted
58:14 vt s e
& ::“:::R ‘-NE S GAURAV TANYA FARHANA
o e —1E 3 Mn+
m"se‘ml,bimaqaur Dum ki n n
¢ . . H H
’ Live Chat Interactions Jeeto Participants
PRANIT AMAAL (3.5x vs S18) (2x vs S18)
Unseen Scale. Unmatched Engagement.




Driving Trends. Owning Conversations.

TUADAKUTTA

TOMMY! &

650 Mn +

Total Engagement

Source: Public Source Across All Social Media | Instagram


http://drive.google.com/file/d/1iYYkcSLHmVhRl2g9dOUoQLHyL3FNwDne/view
http://www.youtube.com/watch?v=va3JHUlMZHU

And where audiences are this engaged,
Brands show up at scale.

A o-‘ - ;:’Jn'i’-‘n. o i
mﬁfw =9 R SOCIETY  que Syt

FMCG & F&B & A my '

Refreshments

\ 4 T lue 7 e - = -
@5  Beauty & Fragrance BELLAVITA Streax M mwvciamy s, LETUS Eﬂ:ﬁ. Pears LaxmE mamaearth

e Auto/ Travel & ZTunwal gy 1;4 H?“g“ FEESENG Uber  make figierin QAI!‘}Eg HYAIT cirTrRoEN
iaf Tourism -
‘ ° . L - Sl .
=é Fashion & Retail MACHO (Danyauar  @cottonking (Ooheg Welspun®  Sivarams  pazller L Cozi +

Brands Associated

] Consumer durables Haier @LG dgson S @abomberg OPPO  :ERigkech MIVI ins‘l'ax K
in past 3 seasons

B fealBstae&Home oo EIHOUSINGcom  Kajaria Spasianpaints &, SanLEE
Improvement

8  BFSLTech& Gaming  Pagtm /25 Google RN Meta v

e Health & wellness M;ng @F}‘? S<O3= wipro} LLJX z_yd@

Source: Public Internal Adex | TV+Digital



7" Winning India @Scal

PROPERTIES
2" High-Impact Launche A
Bigg Boss powers 5" Festive Amplificatio \Y/
Blg OUtcomes 2 Market Penetration & Offtal mamarth”
Across the Spectrum
=" Portfolio Play £

@ Accelerate Sales Momentu: Hailer



Bigg Boss association amplified attention ol
attention into demand PROPERTIES

( )
11.8x
. higher search Bigg 4 We're confident this new season
Boss Season Avg. vs. o
IPL SoqsenIaYd BB Hindi GRPs - will draw an even larger
X il o = worldwide audience,
© p giving us exceptional
o g opportunities to connect
~ with an evolving and
“ » diverse target market.

» \/\/L
Rizwan Sajan,

ﬁ@&‘%}& A A RS R S @@M%W Founder and Chairman
AdGRP: —Gongle Search Volume <

Better ROI with Bigg Boss vs. IPL
\. 4,

Source: BARC MF 31-60 A India U | Google Search Trends — Danube Properties



Bigg Boss association amplified attention

attention into demand

X

DANUBE
PROPERTIES

Deep integration across the season

Branded Zone
Sustained

&

Branded T
Amplified Brar

Contextual Gro
Integrations (/ s

*


http://www.youtube.com/watch?v=nUQ7gDyZMsY

High-Impact Launches that Deliver =
Nationwide Scale through Bigg Boss < 72

Integrated into Tasks & Key Moments

x|® : '
/ - @ Contestant Entry

P - Showcasing Product Features

Gratification for Product Launch

Graphical Integrations
for sustained impact (Aston Bands)



http://www.youtube.com/watch?v=NOzvpqhDOcE

High-Impact Launches that Deliver =
Nationwide Scale through Bigg Boss 72

12X

Higher website visits

This partnership is not just about visibility,
it's about engaging with India in its own
rhythm, and embedding Citroén into the
everyday lives of people and rapidly
expand sales and service network across
Tier | to Tier IV cities.

Shailesh Hazela

Website Visits in 000s

CEO & MD of Stellantis India

01/07/2025 01/08/2025 01/09/2025 01/10/2025 01/11/2025

Source: Google Search Trends: Citroen | Similarweb - Avg. Aug-Oct’25 vs. Jul'25



"4

Driving Festive Impact through
Marquee Moments CVI

Celebrity-led Product Launched
Contest announcement during
g% Weekend Ka Vaar by Salman

Graphical Integrations
for sustained impact
(Aston Bands)

Source: MF 15-50 ABC HSM U | Google Search Trends: Vzy TV | Helium 10



http://drive.google.com/file/d/1AgePaOMIX1auU4B5PS0GZBcZJUR3iIUC/view

Driving Festive Impact through
Marqguee Moments

\/

With the launch of VZY, we aim to transform
how families enjoy entertainment at home.

This partnership allows us to showcase VZY as
= the smart TV of choice for today’s
w entertainment-first consumers and
’ strengthens our connection with Indian ()

households across both urban and regional

markets. eCommerce Sales Enquiries

during BB vs Launch Month

Sukhpreet Singh,
CRO at Dish TV India

Source: Helium 10 - Sept 25 vs Avg. Nov-Dec'25



Founder led storytelling woven into
Bigg Boss seamlessly

¥

<mamaearth’"

Sales Volume: Mamaearth Rice Dewy Bright Face Wash

Amazon Sales Volume

Nov'24

1.5X

Higher Sales Volumey

Nov'25

~N



http://www.youtube.com/watch?v=LmPOY5wI_Oc

Converting Always-On Presence into
Sales Impact

Source: Amazon Helium 10 - Haier TV 43 inch

This association aligns with Haier's vision of
enabling smart, connected living through
innovative, premium appliances that integrate
seamlessly into daily life.. Our presence on
Bigg Boss Hindi ensures strong visibility and
brand recall during a key buying period.

Mr. NS Satish,
President, Haier Appliances India

¥

<Haier

1.6Xt

Spike in Amazon Sales
Leads vs Pre-BB



Converting Always-On Presence into
Sales Impact

- | Haier

<Haief

‘.)
‘! Sponsor

thro

10+ Creatlves to

2 Active mtegr
Haler

©)
&



From high-voltage drama to delight,

Driving consumption for Chings

38%

More Buyers across SKUs
for exposed vs unexposed audiences

Source: Aintu (Retail Sales) and JHS Campaign Expire| Campaign period Nov'25 - Jan'26


http://drive.google.com/file/d/1jLUNrGbRTV0jZPMJ4WmMDKx1X_jbkkQC/view

Elevated Flipkart as the Fashion (
Destination via innovative In-Show Visibility

Source: Public Internal Adex | TV+Digital

Flipkart is committed to making the latest
fashion accessible to all Indians by
offering the most diverse range of styles.
Given its broad appeal across Indiq, .
Bigg Boss was a natural fit to
posmon Flipkart as the fashion

f’f('%‘i!\o'f for all Indians

VP Growth & Marketing, FlipKart

————



http://www.youtube.com/watch?v=tqGNL5QIY98

A Legacy Habif

Now
SEASON

Hlstory in the |V|w

“_‘_ = e
L ok L Jep - |




The Biggest Just Got Bigger

~ 250 Mn

Targeted Viewers Across Screens

[ 107+ episodes } [ 15 weeks } [ Launching Sep'26 }




-
The Next Evolution:

Content That Converts on App

Match On, Munch On with Bigg Boss

Not just seen. Experienced. Acted upon.

*Final offering subject to approvals, to be discussed on a case to case basis


http://www.youtube.com/watch?v=0zr-GRV20pE
http://drive.google.com/file/d/1ZT0k4RW_4TWmKmKqgEskhBO5ppe1tsIy/view

Turning Passive Moments

Into Active Shoppable Outcomes

Shoppable
Beacons

Bigg Boss : 24x7 LIVE @ VOTE
Day 84

*Product development in progress. TBD. Final offering{subject to approvals, to be discussed on a case to case basis


http://drive.google.com/file/d/1KSeo7_m9irwjXhEtVFv59y6JtirBJ0GI/view

Bigg Boss brings Interactivity to the

most premium screen in the house

N N\

Scan. Engage.
ACct.

*Product development in progress. TBD. Final offering subject to approvals, to be discussed on a case to case basis


http://drive.google.com/file/d/19EkCI4QaUR39NTz4JDNOVesIHXvtxlCD/view
http://drive.google.com/file/d/1148eNQJr0h42EmN5bu0yMoOg7Qu1egGx/view

Bigg Boss brings Interactivity to the

most premium screen in the house

Votings & Polls JDDD & Quizzes Social Feed & Meme the
Moment




Co-Presenting Sponsor = 45 C

NOTE: This is just a snapshot of the offerings. Please refer to Packaqges for detailed information.



Co-Powered By Sponsor = 30 Cr

ve [ Pr
cem

NOTE: This is just a snapshot of the offerings. Please refer to Packages for detailed information.



Special Partner Sponsor - 18 Cr X

245 Mn 3180 Secs

On Show Ad inventory On Show
JioHotstar across Colors
Epi Live +24*7+ VOD Weekday +Weekends +Finale
(sD/HD/Repeat)
Brand Reel In-show Sponsor
Passive / Product Slate Presence
Placement

Astons/ Promo
Tags

Brandslates Branded Window

NOTE: This is just a snapshot of the offerings. Please refer to Packages for detailed information.



Associate Sponsor = 9.5 Cr *

NOTE: This is just a snapshot of the offerings. Please refer to Packaqges for detailed information.



The Bigge

SEASON

Just Got Blgg_;_

‘_‘.—-— —

o, vm -r'fwll .
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